About GRITscape

We launched the GRITscape in 2018 as a fun way to visualize
the topography of the insights landscape by showing how both
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buyers and suppliers categorize themselves, and how those

categories relate to one another.

< } ) &
At e A , ! @ & & @ & AN In 2020 we're continuing the process with a lumascape that is
° A\ g . . .
ol R changing as the industry changes, using the metaphor of a map
° o 7 . <> ( 5 ) 5E5, S

\ MARS . BACARDL QFdder & Associates o with shifting borders and populations. And because we think

Q?BannerHealth @@ ) o . <> \ S\ ) it's cool. we doubled-d i fa"Ge £ Thrones"

. lyﬂ ° ok @ FocusVision Q it's cool, we doubled-down on the use of a "Game of Thrones

o Q Q NEC type fantasy world map as the context for the visualization.
@usmwsmi\: AN )

© AMC Global ©ongos o

Organizations are clustered based on which category most
respondents from each company self-selected as the best fit.
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